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p Chairperson’s message

idil YIGITBASI

Chairperson of the Board

As the Yasar Group we are aware that we
have an obligation to carry out our activi-
ties today for a better tomorrow and with
an eye on the needs of future generati-
ons. As one indication of the importance
that we give, because of that awareness,
to sustainable development and to corpo-
rate social responsibility, we signed the
United Nations Global Compact (UNGC)
on 12 November 2007 and joined the

Global Compact Network.

When we first examined the Global Com-
pact we immediately realized that there
was a close relationship between UNGC
principles and our own group’s values
and strategies. As a corporate group with
cross-border investments and partners-
hips and seeking to pursue growth and to
make our brands even stronger in the in-
ternational arena, we decided that we
should join the UNGC network in order to
internalize global best practices ourselves
and to better show our stakeholders that
the value which our companies create for
society go far beyond the products and

services that they supply.

Both Selguk Yasar, our group’s honorary
president, and his father Durmus Yasar

contributed greatly towards the culture

and values that make up the foundation
of the Yasar Group today. It was Selguk
Yasar who once said “Attempting to re-
medy inequality and eliminate economic
problems without losing our freedoms is
only possible through modern manage-
ment. Primitive capitalism has a number
of faults, such as its indifference to the
troubles of those who work for a living.”
Interestingly that observation points to the
very heart of UNGC, whose starting point
is to find ways to resolve, at the global le-
vel, the problems that globalization leads

to even while it is creating opportunities.

The literacy courses that Dyo launched in
the 1960s and the benefits which that
company provided to its employees made
it possible for people to look to the future
with greater confidence. In its day, Dyo
led the way forward in practices that we-

re eventually to become widespread.

Our decision to join the UNGC network
was also influenced by the fact that one
of our principal business lines is foods
and beverages manufacturing, an ende-
avor whose raw materials are supplied by
nature itself. As the Yasar Group we are
well aware of how indispensable environ-

mental sustainability is to the food and



beverages industry. It is out of that awa-
reness that we have been making social
responsibility projects capable of having
an impact on sustainable development an
essential part of our activities ever since

we first started doing business.

In the years following the opening of the
Pinar dairy plant in 1975 the company,
Pinar Sit, determined and announced a
price schedule which would make dairy
farming a profitable activity for 479 villa-
ges. By regularly buying up milk from pro-
ducers even during weekends and holi-
days, Pinar St single-handedly created a
market that dairy farmers could be sure
of selling their produce to. But that was
not all: the company supplied producers
with discount-priced feeds that were spe-
cially designed to boost milk production
and it even offered to sell them high-yield
dairy cattle repayable from their milk sa-
le proceeds on two-year terms. Traveling
teams of veterinarians and zootechnici-
ans moved from village to village educa-
ting farmers and distributing training ma-
terials that dealt with a variety of impor-
tant issues. For the first time producers
received payment for their efforts right in

their own villages.

At a time when such concepts as “corpo-

rate social citizen”, “corporate social res-
ponsibility”, “sustainable development”,
and “sustainable consumption” did not
yet exist in the ordinary lexicon or appear
on company agendas, the Yasar Group
was already supporting the farming and
livestock raising industries that make up
the first vital link of our food chain. It was
already engaged in a dialog with its most

important stakeholders: its suppliers.

There have been many examples like this
in the 64-year history of the Yasar Group.
Launched in 1962 as the first such ven-
ture undertaken by a private-sector con-
cern, the Dyo Art Competition was held
for the 33rd time in 2008. A sterling
example of how industry and art can join
forces to create beauty, the aim of the
Dyo competition is to support Turkish art.
The Yagar Group’s donation and funding
of a village theater in 1969 is still more
evidence of how far back our sense of

corporate social responsibility extends.

Not only has the Yasar Group made signifi-
cant contributions to education, sport, and
art and to the protection of our cultural he-
ritage since the day it was founded, it is

committed to doing so in the future as well.
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We know that fulfillment of UNGC princip-
les is an ongoing, long-term process of
performance development. The greatest
encouragement for us will be to see all of
our stakeholders of every sort taking part
in this process in the course of time. That
is because it is only through mutual dia-
log and learning in which our companies
and stakeholders take part that we will all
make increasingly greater progress to-
wards the fulfillment of UNGC principles.
May the path that we advance along to-
gether with our stakeholders be full of

SuCCess.



P Chief Executive Officer's Message

Dr. Mehmet AKTAS

Chief Executive Officer

It gives us pleasure to share with you this
first “Communication on Progress”, one
of the most important reports published
under the UN Global Compact (UNGC)
that we signed in 2007.

This is a time when our stakeholders are
making ever greater demands of us with
respect to our performance in line with
universally recognized principles. We ha-
ve thus prepared this report out of our
awareness that stakeholders who seek
detailed information about companies
want to know more than just what appe-
ars in the financial statements. In particu-
lar, global warming and the changes that
it may bring about in our world are issues
of ever greater importance on everyone’s
agenda today. Nicholas Stern, a former
chief economist and senior vice-president
of the World Bank, has said that climate
change will cost the world economy as
much as five and a half trillion dollars and
that it could cost even more unless me-
asures are taken. The economic dimensi-
ons of global warming have only begun to
be debated. The more that the possible
impact on the banking, energy, agricultu-
re, and food industries are talked about,

the more strategic priorities are being re-

considered and strategic goals are resha-
ped around the concept of sustainability.
UNGC principles succinctly and unmista-
kably sum up are essential for sustainabi-

lity.

Our immediate aims are to determine our
companies’ current standing vis-a-vis
UNGC principles and to identify our goals
by means of more hard data as time
progresses. Our ultimate goal is to make
UNGC an ever more integral part of our
everyday lives so as to assist us in achi-

eving our business objectives.



Yasar Holding A.S.

Company name:
Address:

Contact person and position:

Yagar Holding A.S.
Sehit Fethi Bey Cad. No:120 35210 izmir, Turkiye

Ms. Dilek EMIL

Corporate Affairs, Coordinator

Contact information:

Tel: +90 312 294 92 00

E-mail: dilekemil@yasar.com.tr

UNGC member since:

Number of employees: 6.500

12 November 2007
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Principal business activities: Food & beverages, paints, agricultural produce, paper, services & trade

A little shop in izmir's Seritciler Carsisi
district which Durmus Yagar opened in
1927 and from which he sold marine
equipments and paints was the “Durmus
Yasar Establishment” that eventually be-
came the core of the Yasar Group. Con-
sisting of 23 companies (seven of them
included in the Fortune 500 Turkish lea-

gue table) and two charitable foundati-
ons, the group today provides employ-
ment for about 6, 500 people. Thousands
of people benefit from the commercial
enterprises and social facilities that the
Yagar Group has created. The Food & Be-
verages Group’s dealers, suppliers, and

other business partners alone number

more than half a million.

Active in food & beverages, paints, agri-
cultural produce, paper, and services &
trade, the Yagar Group booked a total tur-
nover amounting to TRL 2.4 billion (USD
1.4 billion), which corresponds to a year-

on rise of 7%.
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Founded in izmir in 1975 as the biggest
venture of its kind in the Middle East and
the most advanced in Europe, Pinar St
(Pinar Dairy) quickly earned a well-deser-
ved reputation among Turkish consumers
with its diversified range of innovative,
wholesome, flavorful, and nutritious pro-

ducts.

More than just a major supplier of milk
and dairy products to the domestic mar-
ket in Turkey, Pinar St is advancing ra-
pidly towards becoming a “global brand”
while exporting its products to leading
national markets around the world. The
author of many firsts since 1975, Pinar
Siit single-handedly pioneered the con-
cept of standardized, wholesome dairy

products in Turkey.

Employing advanced technology to produ-
ce the milk and dairy products that are
essential to good nutrition and to deliver
them to consumers, Pinar Siit contributes
towards greater dairy production in Turkey
by continuously supporting its more than
35,000 producers and maximizing the

benefit of their efforts for all concerned.
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The first integrated meat processing plant
in Turkey conforming to EU and other inter-
national norms, Pinar Et (Pinar Meats) sin-
ce the day it was founded has been supp-
lying consumers with wholesome, reliable,
and tasty meats and meat products while

focusing on both quality and hygiene.

Pinar Et leads its sector by virtue of the
confidence that its quality inspires among
consumers. Seeking to offer diversified
products to consumers in identified target
markets, Pinar Et engages in constant
R&D and marketing activities while expor-

ting its goods to many different countries.

Constantly reviewing and revising its pro-
duct portfolio in line with the wishes, ex-
pectations, and needs of consumers, Pinar
Et also gives the utmost attention to to-
day’s crucially important issues of food sa-
fety and traceability. In its annual inspecti-
ons by the European Food Safety Inspecti-
on Service (EFSIS), and independent food
inspection agency, Pinar Et consistently re-
ceives the highest marks, thereby de-
monstrating that it is worthy of the confi-

dence that consumers have in its products.
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The pioneer of the bottled water sector in
Turkey, Pinar Su introduced the first nat-
ural spring water bottled in non-return-
able bottles to the country’s market in
1984,

Today Pinar Su supplies natural mineral
water obtained from Madran, Gamlica,
and Toros springs under the “Pinar Yasam
Pinanm” [Pinar: Fountain of Life] trade-
mark to appreciative consumers both in
Turkey and in the countries to which it is

exported.

The “natural mineral water” statement on
every Pinar Yasam Pinarim container
assures consumers that the water which
they’re drinking is wholesome, is natural-
ly balanced in terms of mineral content,
and most important of all is bottled exact-
ly as it comes from the source without
having been impaired or altered in any
way whatsoever as a result of any pro-

cessing.
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YBP (Yasar United Marketing, Distribution,
Tourism, and Trade Inc) carries out the
sale and distribution of the products
bearing the Pinar brand, the leading
name in Turkey’s food sector, employing
huge fleet of vehicles and a strong team
of customer-focused, experienced people
who are specialized in the company’s
business lines. YBP supplies more than
600 items in all categories of the Pinar
label to 152,000 points of sale.

With its customer-focused sales special-
ists and experienced dealers numbering a
hundred or so, YBP continues to build on
its productivity-based mass distribution
strategy day by day. In addition to its own
(Pinar) brand products, since 2004 YBP
has also been successfully selling and
distributing Nutella, Kinder, and Bueno-
brand goods made by Ferrero, the giant
ltalian manufacturer of chocolate and

other confectionery products.

Turkey’s first foreign-financed and pri-
vately-owned paper manufacturer, Viking
Kagit ve Seliiloz AS (Viking Paper and
Cellulose Inc) was originally founded in
lzmir's Aliaga township in 1969 and
joined the Yasar Group in 1982. Since
1996, Viking has been active in national
and international markets in the finished
and semi-finished household paper prod-

uct business lines.

The company’s basic strategies consist of
pursuing growth and defending its mar-
ket position in household paper products
by offering superior goods that appeal to
consumers while taking maximum advan-
tage of brand and delivery channel
strengths and also of increasing its
exports by focusing on end-product sales

in international markets.
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Located in izmir's Cesme township, Altin
Yunus is a holiday village that has been at
the service of Turkey’s tourism industry
since 1974. Situated on 140,000 m2 of
grounds with 465 rooms and a bed
capacity of 1,080, Altin Yunus is one of
Turkey’s biggest resorts. Its many pio-
neering innovations have contributed
greatly to the progress of tourism in

Turkey.

In addition to being a popular summer
resort with its first-class facilities, marina,
and blue-flag beach, Altin Yunus attracts
winter visitors with its thermal springs
and is also a health tourism destination
thanks to the thalassotherapy pool in its
Bio Venus unit. Altin Yunus is also capable
of hosting events such as congresses,
seminars, receptions, and business

meetings year-round.



p Our companies

Dyo Boya Fabrikalari Sanayi ve

Dyo Boya Fabrikalari Sanayi ve Ticaret AS
(Dyo Paint Factories Industry and Trade
Inc) manufactures paints for the con-
struction and metalworking industries
and for marine applications; paints, var-
nishes, synthetic resins, and polyester
compounds used in furniture making;
paints for automobile repair work; heat
insulation materials; and brushes and
rollers. The company has two production
plants located in izmir-Cigli and in Gebze-

Dilovas.

The Cigli plant concentrates on making
furniture paints and varnishes, industrial-
application paints, special-purpose paints
and polyesters, synthetic resins, and
automotive repair paints. The plant’s
superior technology and extensive capac-
ity make it one of the sector’s leading
manufacturers. Located on 67,000 m? of
grounds, the Dyo Boya Gigli factory is the
biggest facility in the sector in Turkey.

Employing a proprietary system capable
of formulating more than six thousand
hues, the company manufactures a wide
range of products for use in applications
ranging from building interiors and exteri-

ors to metal and wood surfaces. Dyo Boya

Ticaret A.S. (Dyo Boya)

operates 220 color mixers and 24 color
centers that are conveniently accessible
to users everywhere in the country. In
addition to swatch cards showing the full
range of colors, the company also sup-
plies seven-color “softone” swatch cards
that take changing tastes into account

and in line with consumer preferences.

Known for its strong focus on research
and development, Dyo Boya once again
added to its reputation for innovation and
leadership in the second half of 2005 by
sparking a revolution in the sector with its
introduction of the first nanotechnology
products to the Turkish market. The com-
pany authored yet another first in the
industry by receiving a patent from the
Turkish Patents Institute for its nanotech
paint products. The nanotech paints that
Dyo Boya has launched to date are mar-
keted under the names Nanoipekmat,
Nanomat, Nanotex, Nanoson, Nanolacke,

Nano Ahsap, and Nano Marine.

www.dyo.com.tr
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Controlling a more than 40% share of the
market for printer’s inks in Turkey, Borno-
va MM is the leading and only fully inte-
grated manufacturer in its sector with a
20,000 ton annual production capacity
and with marketing and sales forces that
make it a potent force in all aspects of
newspaper, magazine, photo-offset,
metal packaging system, serigraphy,

flexo, and rotogravure printing inks

With a network of 40 dealerships, Borno-
va MM is able to reach printers all over
Turkey. An efficient dispensing system
consisting of the main plant in izmir's
Bornova township, an istanbul-based
“Color Construction Center”, and dealer-
ships allow the company to produce cus-
tomized inks capable of satisfying cus-
tomers’ individual needs in the least

amount of time.

Gamli Yem initially got its start in 1983 as
a manufacturer whose only product was
cattle feed. As time passed, the company
began to take lead in the agriculture and
livestock industries by virtue of the prin-
ciples to which it committed itself. In the
course of more than a quarter of a cen-
tury, Camli Yem has contributed greatly
towards the growth and development of a
thoroughly modern sector that has the
advantage of tremendous competitive

strength.

Having expanded into many different bu-
siness lines, Gamli Yem today has beco-
me a comprehensive farming, livestock
raising, and fisheries group which has a
presence at every link of the food chain
from farm to the table with hundreds of
different products ranging from feeds and

feedlots to fish farming and fertilizers.

It is Gamli Yem’s principle to pursue
growth by focusing on supplying products
and services that are the result of using
modern production methods and advan-
ced technology, on distinguishing itself
through continuous development while
also maintaining its standing as a quality

leader. Camli Yem has been audited by
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Certification of Environmental Standards
GmbH (CERES) and is accredited as an

“organic agricultural enterprise”.

Camli Yem, aware of its responsibilities
towards both the sector in which it is ac-
tive and the community of which it is a
part, always abides by its principle of en-
gaging in production that is sensitive to
ethical values, to animal wellbeing, and to
the environment. Recognizing the funda-
mental importance of intellectual capital
in today’s information society, the com-
pany regularly invests in knowledge, edu-
cation, and research. Camli Yem creates
strong working relationships with produ-
cers, suppliers, companies, and retailers
in its ongoing efforts to maximize produc-
tion efficiencies and to foster the growth

and development of its market.



p Yasar Holding A.S.

@) Yasar

e \We as the Yasar Group support the internationally rec-
ognized United Nations Declaration on Human Rights in
any area in which may be impacted by any of our activi-
ties.

¢ \We respect our employees’ rights and liberties.

¢ \We do not employ children in any capacity whatsoever
in our businesses and are absolutely opposed to child
labor.

e \We seek to eliminate discrimination of any kind in our

workplaces.

e |n its efforts to be a corporate social citizen aware of
its responsibilities, the Yasar Group’s activities are infor-
med by with environmental awareness and a desire to
avoid causing environmental damage.

e The Yasar Group supports efforts to combat dishonesty,
bribery, and any and all other forms of corruption.



Our
Corporate
Social

Responsibility
Activities




P Our Corporate Social Responsibility Activities

Yasar Egitim ve Kultur Vakf

Yagar Egitim ve Kiltir Vakfi (Yasar Educa-
tion and Culture Foundation) engages in a
variety of activities in the areas of educa-
tion, culture, and art. Since its inception
the foundation has provided gratuitous

scholarships to 4,826 students.
Schools

e Ege University Yasar Egitim ve Kultdr
Vakfi Primary School (1985)

e {stanbul University Faculty of Business
Prof ismet Alkan Cafeteria (1984)

e T. Tuborg AS 100.Y1l Sport and Culture
Complex (1980)

e Karslyaka Ankara Primary School Dur-

mus Yasar Pavilion

e Kargiyaka Alaybey Selcuk Yasar Primary
School (1993)

e Durmus Yagar Primary School (1974

original construction / 1998 annex)

e Selcuk Yasar Painting Industry Professi-
onal Lycee (2002)

e Cesme / Alagatl Yasar Egitim ve Kiltdr
Vakfi Lycee (2004 construction started /
2005 opened)

e Diyarbakir / Kayapinar Yasar Egitim ve

Kiltir Vakfi Primary School (2006 cons-
truction started / 2008 opened)

® (Cesme / Alagat Yasar Egitim ve Kultdr
Vakfi Lycee Annex (2009 opened)

Laboratories

e Melih Tuncay Primary School Science

Laboratory

e Celal Bayar University Language Labo-

ratory

e Celal Bayar University Professional Col-

lege Food Technology Laboratory

e Metas Primary School Science Labora-

tory

e Urla Multiprogram Lycee Laboratory

equipment

e Karslyaka Alaybey Selcuk Yasar Primary

School Science Laboratory

e Gesme / Alagatl Yasar Egitim ve Kultdr
Vakfi Multiprogram Lycee Computer La-
boratory (2005)

Seminars
e “Flexibility in Professional Life” (1993)

e “Changing Working Conditions for Eco-

nomic Reasons” (1995)



e Ege University Faculty of Law “Equality
among the Sexes” (Symposium sponsors-
hip, 1998)

e Multinational Firms and Emerging Eco-

nomies in the Globalization Process (1998)

e “The Atatlirk Revolutions and the Chan-
ging Role of Turkish Women in Social, Po-
litical, and Economic” (panel discussion in

collaboration with Yasar University, 2003)

e “Changes in the Trade Unions Act, in
Collective Bargaining Agreements, and in
the Strikes and Lockouts Act and Emplo-
yee and Employer Expectations” (panel
discussion in collaboration with Bornova
Rotary Club, 2004)

e “Social Edification and Education con-
cerning Wholesome Nutrition for Children
and Young People” (panel discussion in

collaboration with Yasar University, 2006)

e “Milk: First and Forever in Nutrition”
(panel discussion in collaboration with
Ege University Department of Food Engi-
neering, 2007)

Since its inception, the Yasar Education
and Culture Foundation has undertaken
the publication of works on a variety of

cultural, historical, archaeological, and

scientific subjects.

e Foreign Investment: Beneficial or Detri-
mental? (Yasar Egitim ve Kiltlir Vakf, iz-
mir, 1978)

e Erythrai (Professor Ekrem Akurgal, Tif-
set AS, zmir, 1979)

e Tourists’ Paradise: The Aegean (DYO
Cultural Publication 4, izmir, 1967)

e The Art of Turkish Cooking (Neset Eren,
Abaloji Matbaacilik, izmir, 1982)

e Things that Mustafa Kemal Atatlirk wro-
te and said (M. Sunullah Anisoy, Turkish
Historical Society, Ankara, 1989)

e From Gazi Mustafa Kemal Atatiirk to Us
(vol 1, M. Sunullah Arisoy, Hiirriyet Vakfi
Yayinlari, istanbul, 1987)

e K. Atatlrk (Prof Feridun Ergin, Yasar
Egitim ve Killtiir Vakfi, izmir, 1978)

e How primary school teachers regard
Atatlirk and what they relate about him

(Yasar Egitim ve Kiiltir Vakfi, izmir)

e Atatlirk and Atatiirk Principles (Sabri Ta-

vazer, Yasar Egitim ve Kiiltir Vakfi, izmir)
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P Our Corporate Social Responsibility Activities

e Atatlirk Conferences during the Atatiirk
Centenary (Prof Hasan Olall, Yasar Egitim

ve Killtiir Vakfi, izmir, 1981)

e Kemalist |deology: Political and Econo-
mic Aspects (Prof ismet Giritli, Yasar Egi-
tim ve Kilttir Vakfi, izmir, 1981)

e [zmir in History (Dr M. Cinay Atay, Yasar
Egitim ve Kultlir Vakf, izmir, 1978)

e The Turkish Economy during the Atatiirk
Period (Prof Feridun Ergin, Yasar Egitim ve
Kiltiir Vakfi, izmir, 1977)

e The First Turkish Seafaring Principaliti-
es of the Aegean Sea (Turkmen Parlak,

Yagar Egitim ve Kultlr Vakfi, izmir, 1979

e Atatiirk Loved Children Very Much (is-
mail Sivri, Yasar Egitim ve Kultdr Vakfi, iz-
mir, 1979)

e |iving Atatlirk Principals and Young Pe-

ople (Yasar Egitim ve Kiiltiir Vakfi, izmir)

e The drama of state and resin that is un-
folding in our forests (Selguk Yasar, Yasar

Egitim ve Kultdir Vakf, izmir, 1978)

e Business Economics and Management
(Dr Muammer Dogan, Yasar Egitim ve

Kiltir Vakf, izmir, 1982)

e Social Tourism (Ocal Usta, Yasar Egitim

ve Kiltlr Vakfi, izmir, 1982)

e Handbook for Diabetics (Dr Ahmet Ko-
cabas, 1978)

e Basic Organic Chemistry
e |ntroduction to Chemical Analysis

e An essay on the urban monography of

Manisa during the Republican period

e A survey of chemical fertilizer supply
and use in the prairie villages of Manisa
central township (Dr Latif Caglayan, Yasar

Egitim ve Kultlr Vakf, lzmir, 1983)
e 25th year in Turkish painting (series)

e Flexibility in Professional Life (collected

papers, 1993)

e Current problems in stock raising in

Turkey (1993)

e The Aegean and izmir in Antiquity (Prof
Ekrem Akurgal, Yasar Egitim ve Kaltdr
Vakfi, izmir)

e The Hatti and Hittite Civilizations (Prof
Ekrem Akurgal, Yasar Egitim ve Kultdr
Vakfi, izmir)

e History and Art of the Urartu Kingdom



(Prof Altan Gilingiroglu, Yasar Egitim ve
Kulttir Vakfi, izmir, 1997)

e (Cappadocia (Yasar Egitim ve Kultdr
Vakfi, izmir, 1998)

e Atatiirk and Atatlirk Principles (Sabri Ta-
vazer, Yasar Egitim ve Kiltir Vakfl, Izmir,
1998)

30 Years in Turkish Painting (Yasar Egi-

tim ve Kiltdir Vakfi, izmir)

e Multinational Firms and Emerging Eco-
nomies in the Globalization Process (col-

lected papers, 1999)

* Nysa and Akharaka (Prof Vedat Idil, Ya-

sar Egitim ve Kuiltiir Vakfi, izmir)

¢ What was found and what was left be-
hind (Cemal Kutay, Yasar Egitim ve Kultdr
Vakfi, izmir)

e [zmir city plans in Ottoman and Repub-
lican times (Prof Cinar Atay, Yasar Egitim

ve Kiltir Vakfi, izmir, 1998)

e The Infinity of Colors (Hikmet Barutcu-
gil, Yasar Egitim ve Kiiltir Vakfi, izmir)

e \Watered by the Great Meander: Priene,
Miletos, and Didyma (Prof Munir Ekono-

mi, Prof Zeynep Sézen & Girol S6zen, Ya-

sar Egitim ve Kiltir Vakfi, izmir, 2002)

e Selcuk Yasar Museum (privately-owned

museum opened 1985)
e Selcuk Yasar Art Gallery (1990)

The gallery hosts an average of nine ex-
hibitions a year. It has published fifteen

catalogues to date.

e “TUYAP International istanbul Fairs Artist
2003.” At the 13th annual istanbul Art Fair,
the Selguk Yagar Museum of Art was the re-

cipient of the “Collecting Institution” award.

e At the Contemporary Arts Foundation’s
7th Ankara Art Fair, the Yasar Education
and Culture Foundation received the “Ho-

nor Award” for its Dyo Art Competitions.

The Yagar Foundation also sponsors many
different activities and projects in the are-

as of health, education, and culture.

Another important event organized by the
foundation is the Dyo Art Competition,
which it has been holding for forty-one

years since is inception.
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Ankara 2007 Sanat Fuan (AN-
KART), Cafday Sanatlar Vakfi'min
(CAGSAV) a0 treniyle aids. Vak-
fin bu ikl &dOR Ressam Mustafa
Ayaz ve plastik sanatlara katkilann-
dan dolayr Yagar Holding'e verildi

Ankara Cafiday Sanatlar Merke-
zi'nde direnienen tdrene CHP Ge-
nel Bagkani Deniz Baykal, Cankaya
Belediye Bagkant Prof. Or. Muzaffer

DYP Genel Bagkan Yardim-
o Saffet Ankan Bedik ‘On yan: ssra
cok sayida davetli katildi,

Baykal, toplumun gelsimine ve
Glkenin kallknmasna ekonomanin
yan sara ke ve sanatn da énemii
katkida bulundugunu styledi, “Eko-
nomiyi dnemsemek, vazgedimezdic
ancak varsa yoksa para, rant, kar di-
yerek gelyme clmayacal ortada-
dar™ diyen Baykal, sanat: ve sanatyy
deseklemenin Cumburiyetin kuru-
lﬁirhe!ﬂndedoyﬂ-:ldlq-n shle-

ANKART 2007 Fuan'ni acan Baykal,
tuacdaki standlan ek tek gezerek,
sanatgilaria sohbet etti,

Titende konugan Cankaya Bele-
diye Bagkan Muzaffer Enplmaz ise,
sanatseverlere Ankara Maltepe Pa-

Baykal, Yasar Holdingl "DYO,  garvmun karyisindaki alana bir “Sa-
boyadan resme scramay bamardi e, yapiacods mijdesini
szleriyle kutlads. Torenin ardindan e (Fotograf: SERTAC KGQ)

Onur Odullerz gecesi

Mmmmm TORYAR 22 lstanbul Kita et Giray's, ‘Sanatet Oner (MM e Nalle
v 1. Iutanbud Sana Fuart £ Art-lsk mps.n .llan:’;:wﬂld mm:nummlx -u
mmlm.om..g u gelenekscl yemek gecesinde o Frisn
“Omur Odillerd" saiplorisi blda tant syledic N Ilell amam’ rosimleri bi hl 1-
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41 Years of Dyo Art Competitions

dge 33 0¥0 A

Durmus Yasar, who founded the first paint
factory (Durmus Yasar & Sons) in Turkey,
believed that it was essential in an deve-
loping country such as Turkey to underta-
ke artistic functions in addition to having
economic objectives. Taking this convicti-
on as his point of departure, thirteen ye-
ars after the firm was set up it was deci-
ded to organize a regular series of art
competitions with the aims of encoura-
ging art and artists and of making a con-

tribution to Turkish painting.

The first art competition organized by a pri-
vately-owned company in Turkey, the Dyo
Art Competition quickly evolved into an
event that attracted artists and played an
important role in encouraging artistic acti-

vities throughout Turkey’s Aegean region.

In the first Dyo Art Competition, which to-
ok place in 1967, 91 artists submitted a
total of 271 works of which 44 were dee-
med worthy of exhibition. The members
of the first jury were Turgay Géneng, Tur-
gut Pura, Glven Zeyrek and Vedat Mavi-
tan. The first Dyo Art Competition prizes
were awarded to the artists Metin Eloglu,

Fahri Stimer, and Seref Bigall.

With the next year’s competition, the sco-
pe of the event was broadened somewhat
though it still focused on Aegean region
artists. In 1968 the number of participa-
ting artists increased from 91 to 119 whi-

le 65 works were exhibited.

After the third competition, the foundation
began receiving a large number of requ-
ests to expand the scope of the event to
include all of Turkey however it was deci-
ded to limit participation to Aegean artists
for the time being. The number of appli-
cants for the fourth competition was so
great that the works had to be judged in
two separate categories. That year Seref
Bigall received his fourth Dyo Art Compe-

tition award.

In 1973, on the occasion of the 50th an-

niversary of the founding of the Republic



of Turkey, Dyo decided to expand the sco-
pe of the contest to include all of Turkey.
Thus began the second phase of the Dyo
Art Competition, in which its “The Art of
Turkish Painting” exhibitions were repe-
ated in Ankara and istanbul after taking

place in izmir.

In all matters pertaining to the formation
of competition juries, to the conduct of
exhibitions, to protecting works by having
them insured at their purchase prices
from the moment they are accepted, to
the opening and conclusion of contests,
to media announcements, and to the
transport and display of works, the ut-
most attention is always given to compli-
ance with publicly disclosed standards
and to the safeguarding of artists’ rights

and interests.

The strong interest shown in the Dyo Art
Competition over the years has encoura-
ged the foundation to mount exhibitions
in different parts of Turkey in line with its
aim of making art more accessible to the
public at large. The Dyo Art Competition
exhibitions began touring Turkish cities
while contest shows were held for audi-
ences in Eskisehir, Bursa, Trabzon, Antal-

ya, Konya, Adana, Denizli, and Gaziantep.

R

In response to the increasingly greater in-
terest being shown in the Yasar Education
and Culture Foundation’s Dyo Art Compe-
tition, the scope of the event was broade-
ned and with the 29th round, 1,163
works were submitted by 653 artists not
just from all over Turkey but also, and for
the first time, from Cyprus, Sweden, and
Romania as well. Dyo Art Competition
shows made their first international ven-
tures with exhibitions held in Cyprus and
Romania while at home the exhibitions
added new venues such as Samsun,
Mersin, Sanliurfa, and Erzurum to the list

of stopping-places.

30 years in Turkish Painting, an exhibition
catalogue containing information about
the works and their artists and entitled
was published for the 30th Dyo Art Com-

petition.
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Artists from Greece, Italy, and Sweden
submitted works in the 30th Dyo Art Com-
petition, on whose jury the artist Ferruh

Basaga participated for the seventh time.

The award ceremony for the 32nd Dyo Art
Competition was held at the restored pre-
mises of what had been the Imperial Ar-
senal during Ottoman times. For this
event, 828 artists submitted 1,400
works. Contest shows were held in Eski-
sehir, Hatay, Samsun, Ankara, Trabzon,

Van, and izmir.

At the 33rd Dyo Art Competition, artist Tu-
ran Erol, a professor at the academy, was
a member of the jury for the 9th time. The
contest’s shows were also held for the

first time in the cities of Edirne and Malat-

ya.

Dyo Art Competitions are unique events in
that they afford opportunities to view the
current work and progress of a huge
cross-section of artists ranging from well-
established professionals to talented but
otherwise unknown newcomers. Dyo Art
Competitions also provide a general over-
view of the latest developments in art
along with glimpses of new trends and

explorations.
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Pinar:

Corporate Social Responsibility Activities

Social and cultural activities

Since the day it was founded, Pinar has
sought to provide its consumers with a
better life through both its products and
its services while also contributing to-
wards their physical and intellectual deve-
lopment and to the health and well-being
of future generations. In keeping with this
overall objective, Pinar has been underta-
king corporate social responsibility pro-
jects and supporting education, sport, cul-

ture, and art since 1975.
Pinar Kido Children’s Theater

In addition to supporting the physical and
mental development of children through
its products, Pinar also gives importance
to activities in the areas of culture and
art. Since 1987, the Pinar Kido Children’s
Theater has been employing a professi-
onal team of performers, directors, desig-
ners, and backstage crews to mount do-
zens of programs specially designed to
appeal to children. During each year’s
theater season, the Pinar Kido Children’s
Theater appears before audiences in
schools that it visits in Istanbul, izmir, Bur-
sa, and Eskisehir in addition to going on

tour and giving performances in other

parts of the country for thousands of chil-
dren who might not otherwise have a
chance to experience theater. In the cour-
se of 22 years, the Pinar Kido Children’s
Theater has put on free of charge perfor-
mances attended by about 2,220,000
children. The theater has also been ins-
trumental in launching the careers of
many of today’s well-known performers
such as Biilent inal, Vahide Gordiim, and

Ozgiir Ozan.
Pinar Kido Art Competition

The Pinar Kido Art Competition has been
held for 28 years with the aims of incre-
asing primary school children’s interest in
art and of contributing towards the deve-
lopment of the artists of the future. Chil-
dren from all over Turkey take part in the
Pinar Kido Art Competition, which has be-
en focusing on a different theme each ye-
ar since it was inaugurated in 1981. The
contest continues to fulfill its mission of
discovering and encouraging the artistic
talents of children today. The most recent
round of the competition attracted a re-
cord-breaking 799,182 participants.
Twenty-two children from Turkey’s seven
geographical regions and from the Tur-

kish Republic of Northern Cyprus whose
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works were selected by a jury of educa-
tors and professional artists were awar-
ded a laptop computer each and a chan-
ce to take part in a one-week art camp in
istanbul under the direction of the well-
known artist Hiisamettin Kogan. The ta-
lented young artists taking part in work-
shops kitted out with professional equip-
ment and supplies received certificates at
an award ceremony held at the conclusi-

on of the camp.
Sport
Pinar KSK

Pinar has been sponsoring Pinar Karsiya-
ka, a basketball team that has been con-
tending in the Turkish Premier Basketball
League since 1998. A thousand children
benefit from the facilities of Cigli Selcuk

Yasar sports center every year.
Education
Apprentices School

The Pinar Et Professional Training Unit
was launched in 1998 to provide profes-
sional education in meat and meat pro-
duct operations and management in or-
der to provide trained people for a busi-

ness line that lacks any other source of

professional training in our country. The
first such undertaking of its kind in Tur-
key, the unit’s objectives are to provide
young people in the 15-18 age group
who have completed primary school edu-
cation and who must go to work with the-
oretical and practical training to make
them qualified to pursue a profession for
which there is considerable unsatisfied
demand in the country. Since opening its
doors, the Pinar Et Apprentices School

has turned out 242 graduates.
Joint CSR projects with NGOs
TOBAV & Pinar

Under the “Listen to Me” project prepared
by the izmir branch of the State Theatre,
Opera and Ballet Employees Foundation
(TOBAV) with the support of Yasar Holding
Foods Group company Pinar acting as
prime sponsor, training is to be provided
to seventy musically talented children and
youths who would not be able to develop
and make use of those talents without so-
cial, cultural, and economic support. The
project, which will last for nine months,
focuses on achieving equality of opportu-
nity in education while making it possible

for young participants to take the first



steps towards a career in music. Partici-
pants in the program will be encouraged
to make the most of their abilities as they
prepare themselves for the admission
examinations in order to attend fine arts
lycees, state conservatories, university
music departments, and other music

schools.
Public education
Yasam Pinarim

First appearing in 2004, Yasam Pinarim is
a magazine published by Pinar that seeks
to establish and maintain bonds between
the company and its consumers and bu-
siness partners and with academic and
governmental circles. Employing an en-
gaging style and delivering unique con-
tent, Yasam Pinanim is published every
month in 10,000 copies that are distribu-

ted free of charge.
Pinar

Pinar is a quarterly newsletter published
in 20,000 copies. Intended mainly for the
company’s producers, Pinar is an impor-
tant source of information for meat and

dairy farmers.
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Yasar University

Yasar University, a private university loca-
ted in Izmir on the scenic west coast of
Turkey, was established in 2001 by Sel-
cuk Yasar Sports and Education Founda-
tion. The University’s links with the busi-
ness sector and global universities make
the campus an ideal environment for per-

sonal development and learning.

The University, with its growing national
and international profile, traces a prestigi-
ous path that is committed to quality.
With it’s roots firmly embedded in the city
of Izmir, the University takes pride in fos-
tering ties with local organisations and
proactively being involved in community
projects. Regular media coverage - 615
news items over the last twelve months -
feature a selection of award winning stu-
dents and staff, new ventures and part-
nerships. Since 2004 the University has
established active Erasmus links with 61

universities in a range of 22 countries.

Students are given every opportunity to
make the most of their university years; a
professional education in a supportive le-
arning environment. The University offers

over 40 degree programmes at undergra-

duate and postgraduate level in the follo-
wing areas:- Communication, Economics
and Administrative Sciences, Architectu-
re, Art and Design, Sciences, Language
and Literature, Engineering and Law.
There are two Graduate Schools (Social
Sciences and Applied Sciences), as well

as a Vocational School.
The University is known for:

e English medium teaching and a stu-

dent-centered approach

e Tuition given by leading Turkish and in-

ternational academic staff

e A range of elective courses all with Eu-

ropean transferable credits

e Competitive scholarship opportunities

for students

e A purpose-built campus and sports fa-

cilities in the heart of lzmir
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1. Human Rights

1.1. Our goal is to refrain from
employing anyone who is not at
least eighteen years old in our

business operations.

Lycee and university students may only
be employed in our companies as traine-
es in support of their formal academic
education as spelled out in the Professi-
onal Education Act (Statute 3308).

Pinar Et

Through the company’s professional trai-
ning unit, training and educational oppor-
tunities are provided to children who wo-
uld otherwise unable to continue their for-
mal education. Students receive appren-
tice-level training and skills by working
alongside master instructors who are qu-
alified in meat and meat product operati-

ons and management.

Pinar Sut

Professional lycee students spend up to
three days a week working as trainees in
our factories in order to reinforce their
academic training and to become ac-
complished in the jobs that they will be
doing once they have graduated. After

graduation, such students are given pre-

ference when hiring for positions in units

where they worked as trainees.

1.2. Trade unions and collective

bargaining agreements

All Pinar Siit personnel are employed un-
der indefinite-term work agreements as
per requirements of the labor law (Statu-
te 4857). Under the terms of their agree-
ments, the company’s contractors and
subcontractors are required to employ
only people who are covered by social se-

curity.

Dyo Boya

The rights of the company’s employees
are governed and protected by a workpla-
ce collective bargaining agreement ente-
red into between their employer and the-
ir representative, the Petrol—ig trade uni-

on.

Pinar Et ve Pinar Siit

The rights of the companies’ employees
are governed and protected by workplace
and company collective bargaining agre-
ement entered into between the emplo-
yers and their representative, the Tek Gi-

da ls trade union.



1.3 Training programs and healthcare

Training programs are conducted for our
employees and their families on issues

related to healthcare.

Pinar Et ve Pinar Siit

Training is provided to personnel under
annual programs that focus on a variety
of issues such as defense against conta-

gious diseases, general and personal

hygiene, pest control, food industry ha-

zard analysis critical control point
(HACCP) training, family planning, subs-

tance abuse, and breast cancer.

Pinar Siit, Pinar Et ve Pinar Su

Employees are given regular health chec-
kups by workplace health units. Chest x-
rays are taken and checked as part of the

effort to combat tuberculosis.

1.4. Employee sex and average age indicators

23-24

Bornova M.M | Dyo Boya | Pinar Et | Pinar Su | Pinar Siit | Viking | YBP | Camli Yem | Altin Yunus
Female employees 20% 16% 11% 13% 15% 10% | 15% 13% 16%
Male employees 80% 84% 89% 87% 85% | 90% 85%| 87% 84%
Average age 37 36 37 34 34 34 34 35 35
1.5. Other employee training
Employees are regularly provided with = chemicals and safety, ergonomics, emp-
training on such matters as occupational  loyee rights and responsibilities, fire sa- =

health and safety, legal requirements per-

taining to occupational health and safety,

fety and fire drills, first aid, and disaster

response.

Bornova M.M | Dyo Boya | Pinar Et | Pinar Su | Pinar Siit | Viking | YBP | Camli Yem | Altin Yunus

Average training time

per person 2

12,5

20
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Camli Yem

YBP

Improving performance in areas essential
to occupational health and safety is one
of the company’s prime objectives. The
company runs a “There’s An Accident
Waiting To Happen” system in which
employees are encouraged to report situ-
ations which they see and which might
result in an accident in the future. For this
purpose they are supplied with “Accident
Waiting To Happen” forms which they can
fill out and send to the Occupational He-
alth and Safety Committee so that proper

measures may be taken.

The feed plant is divided up into self-con-
tained areas according to the activities
that take place in them (production, ma-
intenance and repairs, laboratories, loa-
ding, storage). Risk analyses are perfor-
med for each location and both the frequ-
ency and seriousness of work accidents
are monitored. The results of such risk
measurements and analyses are cons-
tantly used to make improvements. Ex-
perts are also employed to provide occu-
pational health and safety training speci-

fic to each person’s job.

Company-specific internal and extramu-
ral training is provided regularly each ye-
ar in line with the company’s goals and
strategies and in keeping with its corpo-
rate vision. 80% of the company’s emplo-

yees take part in such training.

Because training content is determined
on the basis of company needs, impor-
tance is given to making sure that such
training is practical, creates awareness,
and is consistent with the company’s cor-
porate culture. Specialized training is also
provided in which participants are given
support on such issues as monitoring
day-to-day progress and enhancing task

performance quality.

Training is organized so as to involve all
personnel working in all areas with an ad-
ditional focus on including not just com-
pany employees but also those outsiders
who may be involved in work and busi-
ness processes. In keeping with this ap-
proach, “pre-seller training” is provided to
the employees of the company’s dealers-
hips with the aims of ensuring that those
who are newly starting out in the Yasar

Group sales organization are familiar with

the group’s corporate culture and trade-
mark values, of increasing their individual
sales effectiveness, and of providing
them with other essential basic training.
These programs are also designed to de-
velop competencies that participants will
be able to use outside the job in their

everyday lives.

Introduced in 2005, pre-seller training
programs have since then been conduc-
ted 35 times in which a total of 730 ho-

urs of training were provided.

A total of 491 people took part in these
training activities of whom 299 were se-
lected from among the employees of 95

of our dealerships.

A “Sales Chief Development Program”
has been designed for sales chiefs while
“Developing Leadership” and “Personal
Effectiveness and Task Management”
training is provided to improve the com-
petencies of sales managers and regional
managers. A total of 58 personnel have

taken part in sales manager training.



2. Manpower

2.1. Recruitment and hiring

Yagar Group companies comply with the
requirements of the labor law (Statute
4857) and of Yasar Holding personnel re-
gulations with respect to recruitment and
hiring procedures and practices. All can-
didates who may apply for publicly disc-
losed positions are assessed according to
exactly the same criteria without any dis-
tinctions whatsoever being made as to
sex, race, age, or marital status but solely
on the basis of the requirements of the
position. A short list of candidates is
drawn up and actual hiring takes place on

the basis of interviews.
2.2. Training

An ongoing effort is made at all of the Ya-
sar Group’s companies to improve wor-
king conditions and employee competen-
cies and performance in such areas as
on-the-job safety, fire prevention, and

personal development among others.
2.3. Employment of the handicapped

Yagar Group companies comply with the
requirements of laws and regulations as
they apply to providing employment op-
portunities for the physically handicapped.

2.4 Legal rights of employees

All employees are provided with and allo-
wed to exercise all of their legal rights as
they apply to rest periods, meals, paid le-
ave, annual vacations, and severance

payment.
2.5. Business ethics rules manual

The Yagar Group has formulated a manu-
al of business ethics rules for its emplo-
yees. These rules may be summed up un-

der eight headings.

e While operating within a safe working
environment, allow no discrimination and
be respectful of each other’s individual

rights.

¢ Make productive use of company reso-

urces.
¢ Avoid conflicts of interest.

e Comply with rules of competition as
prescribed by law while competing with
rivals in such a way as not to cause harm

to the market.

e Give importance to customer satisfacti-
on while always dealing sensitively and

honestly with customers and consumers.

i
o
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e Make every possible effort to ensure that
company information, assets, and records
are accurately stated while maintaining
their confidentiality and refraining from

using them for one’s personal benefit.

e Be mindful of the wellbeing of society
and respectful of environmental values in

everything that we do as Yagar employees.

¢ Do not engage in any behavior either on
the job or off that will create unfavorable
opinions about the company while also
adhering to lifestyles that will not be con-
trary to the mores of the community of

which we are a part.
2.6. Security services

All security services at all of our compa-
nies are provided by the specially trained
personnel of a certified security services
company. Security personnel undergo

refresher training at regular intervals.
2.7. Occupational health and safety

A set of occupational health and safety
internal regulations has been put into ef-
fect at our companies with the aims of
maximizing workplace safety and of pre-
venting work-related accidents and ill-

nesses. An occupational health and sa-

fety committee has been created as requ-

ired by these regulations.

The results of employee opinion surveys
conducted every year are taken into ac-
count when assessing employees’ wor-

king conditions.
2.8. Child employment

According to Turkish labor law, no one may
be employed unless they have completed
their 15th year of age, the sole exception
to this rule being made in the case of tho-
se who have completed both their 14th
year of age and primary school and who
may be employed for limited periods of ti-
me in light tasks in such a way as not im-
pede their growth and development or
their further education. Although this pro-
vision of law allows people younger than
sixteen to be employed, it is a principle of
Yasar Group companies not to hire anyone

who is below the age of eighteen.

2.9. Involuntary servitude and forced

labor

Workdays and hours as well as official,
general, and weekend holidays are pres-
cribed for all Yagar Group companies and

announced to employees.

When they are hired, employees are in-
formed of their job description and they
are first put through an interdepartmental
orientation. Job descriptions and associ-
ated documentation are kept current and
made available throughout the company
by means of a shared system as per 1SO

9001 that is accessible to employees.

No incidents involving involuntary servitu-
de or forced labor have been reported to

any legal authorities.
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3. Environment

The Yasar Group supports taking a cauti-

jectives are to comply with environmental

ous approach when dealing with environ-  laws and regulations and with whatever _';"_ﬂ R __ " e
mental problems. To put it another way, in - local environment-related rules to which = —

any situation in which there isarisk of the = they may be subject, to make efficient __ -
environment suffering serious or irrever- ) e '

use of natural resources, to control and || i 1§

sible harm, it adheres to the principle that  reduce or else render innocuous environ-

a lack of scientific certainty should not be
advanced as a justification for delaying
cost-effective measures that might pre-

vent environmental damage.

mentally harmful waste, and to take ne-
cessary measures to prevent pollution. In
addition, supplier assessment systems

have been set up under which suppliers’

environment management systems and

Within this overall framework, Yasar Gro-

their operation are evaluated. As a requ- ||

up companies are fundamentally commit- .
. . irement of environment management
ted to compliance with all laws and regu-

system certification, environmental im-
lations pertaining to protecting the envi-
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pact inventories have been drawn up in

ronment and to reducing environmental
all units and environmental impact files
pollution resulting its activities on the one
have been developed in which the seri-

hand and, on the other, to the design of all
. ~ousness of environmental impact results
products and production processes in

are compared against these inventories.

such a way as to minimize their environ-

mental impact. Camli Yem — -
= GEVAE TORETIM SISTEM| BELGES] . ==s
* Laiae
3.1. Environmental management The company’s seafood plant conducts all — - i
system activities of its production activities within the fra- || :: L2
5 mework of ISO 14001 Environmental Ma- || - —!‘-“"“':'_‘_-‘.-‘i';—'-:.__":::—
Pinar Siit ve Pinar Et ,ET Moy ———

nagement System standards. AL s I et

All company activities are conducted in
Dyo Boya

accordance with the requirements of TS

ISO 14001 Environmental Management
System certification. Within this overall

framework, the companies’ primary ob-

An ISO 14001:2004 certification project
was launched at the company’s factories

in 2009. All Paints Group operations are
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scheduled to be in compliance with integ-
rated management system requirements
before the end of 2010.

Pinar Su

The company’s Madran facility carries out
all of its production activities within the
framework of ISO 14001 Environmental

Management System standards.

Viking

In the conduct of its process improve-
ments, Viking gives priority to projects
that will minimize the environmental im-
pact of the company’s operations while
seeking to either eliminate entirely or else
to recycle waste in the best way possible
by developing its waste management
competencies and through waste classifi-
cation. Viking examines its suppliers’ en-
vironment system compliance by means
of an approach that involves several acti-
ve dialogs. If a supplier is in possession of
ISO 14001 certification, it receives additi-

onal points when being assessed.

3.2. Energy conservation and

management

Yagsar Group members engage in energy

conservation and management on a indi-

vidual company basis however an Energy
Committee has been set up at the holding
company level in order to identify each
company’s energy consumption profile
and to develop energy efficiency projects
with the aims of tracking such efforts

centrally and of creating synergies.

Pinar Et

As a result of teamwork efforts led by the
company’s energy manager, energy use
at the plant level was reduced 3% year-
on in 2009 as measured on a constant-
output level. This was accomplished by
adding new-technology machinery that
uses less energy to the machine park
while greater energy efficiencies were ac-
hieved by adding systems that regulate
energy use according to capacity to exis-

ting machinery and equipment.

Combustion control optimization was car-
ried out to ensure that fuels in combusti-
on systems burned more efficiently. In
collaboration with other manufacturers
active in the sector, methods were inves-
tigated in order to achieve the highest
possible efficiencies in heating, cooling,
air conditioning, and heat transfer sys-

tems.



Measurements using a thermal camera
were conducted throughout the plant in
order to identify and prevent energy con-
sumption losses. On the basis of this pro-
ject’s findings, measures were initiated as
needed to deal with losses and leaks and

to ensure the continuity of such efforts.

Efforts are made to automate operational
processes where possible in order to achi-
eve greater energy efficiencies by minimi-

zing errors resulting from human factors.

In line with efforts that are being are ma-
de throughout the plant to increase ener-
gy efficiency, every department’s energy
use is monitored by means of measure-
ment devices according to the energy so-
urce. In its current configuration, this sys-
tem makes it possible to keep track of
about 85% of the areas throughout the

plant where energy is being used.

Pinar Su

Efforts are being made to reduce the
amount of electricity used in production
facilities with the immediate goal of lowe-
ring the 37 kWh / ton consumed last ye-
ar to 36 kWh / ton. Activities are also con-
tinuing to take advantage of more econo-

mical rates by using electricity more ef-

fectively at the right times of day by put-

ting less strain on the mains system.

The fuel oil that used to be used to heat
boilers has been replaced with LNG-fired
proportional-flame burners. This has not
only resulted in savings in hot water pro-
duction costs but has also made it pos-
sible for the company to achieve mini-
mum emission values from the standpo-

int of environmental pollution.

Altin Yunus

Aerators are used on washbasin and sho-
wer water taps in hotel rooms as well as
elsewhere throughout the hotel. These ae-
rators help save water and reduce losses
caused by splashing by spreading the
stream into many little droplets while also
creating the impression that one is using
more water than is actually the case.
Thanks to this and also to effective leak
management and plumbing maintenance,
total water use was reduced 28% last ye-
ar from 104,800 m3 to 82,500 m3. In ad-
dition to these savings in water use, abo-
ut 33,063 kwh less electricity was used in
the water boosters and wells in 2009 that

was the case the previous year.

To further reduce the use of fossil fuels:
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e The temperature of the naturally occur-
ring local thermal water used in pools was
reduced from 53 to 40 degrees while a
heat-exchange system has been in use to
heat the thalassotherapy pool since 2007.
These measures have resulted in savings
of about 15,000 kg/year in LNG use
(worth about USD 10,000 / year).

e Plans are in the works to use the 53-
degree naturally occurring local thermal
water to heat the hotel and to generate
hot water for general use. With the reali-
zation of this project, LNG savings on the
order of 19,000 kg/year (USD 14,000/ye-
ar) in hot water generation and 15,000
kg/year (USD 10,000/year) in building

heating costs will be achieved.

e Feasibility studies are being carried out
with the aim of generating all of the hot
water that the hotel needs through the
use of solar energy. With the realization of
this project, LNG savings on the order of
60,000 kg/year (USD 44,000/year) can

be achieved.

¢ In 1982 a heat recovery exchanger was
brought on line in order to take advanta-
ge of the flash steam heat in steam return

water thus saving about 10,000 kgs of

fuel oil a month during the summer

months. This system is still in operation.

e Hotel blocks are put into service and re-
moved from use according to guests
numbers. As a result of the resulting mo-
re effective management of cooling, hea-
ting, hot water, and electricity needs,
475,000 kwh of electricity were saved
during nine months of the current year
compared with last. This corresponds to a
15% saving on a kwh basis. In the case
of LNG use, 19,800 kg or an 11% reduc-

tion was achieved.

e Steam boilers and hot water heaters
have been converted from fuel oil to LNG
operation while a similar conversion (from
LPG to LNG) was undertaken in service
kitchens, personnel kitchens and accom-
modations, and in hot water and local
heating systems. These changes have re-
sulted in about a 45% saving in terms of
cost while also achieving improvements

in emission values.

Viking

A project is to be undertaken that will ma-
ke it possible for the factory grounds (oc-
cupying an extensive area of 250,000 m?)

to be illuminated by means of solar cells.



Pinar Siit

Under the annual environment manage-
ment plan and programs whose perfor-
mance is monitored all year long, the com-
pany seeks to achieve improvements in its

efforts to reduce resource consumption.
At the izmir plant;

e \While there was a 0.46% rise in the ave-
rage amount of electricity used per pro-
duction unit in 2008, a 2.75% reduction

on the same basis was achieved in 2009.

e There were 5.7% and 12.0% reducti-
ons in the amounts of water used on a
production unit basis in 2008 and 2009

respectively.

¢ \While there was a 10% rise in the ave-
rage amount of steam used per producti-
on unit in 2008, a 12.5% reduction on

the same basis was achieved in 20009.
At the Eskisehir plant:

e While there was a 5.38% decline in the
average amount of electricity used per pro-
duction unit in 2008, there was a 4.06%

increase on the same basis in 2009.

e There were 4.74% and 8.30% reducti-

ons in the amounts of water used on a

production unit basis in 2008 and 2009

respectively.

e There were 11% and 7.32% reductions
in the amounts of steam used on a pro-
duction unit basis in 2008 and 2009 res-

pectively.

Camli Yem

High-efficiency motors used in the com-
pany’s fishmeal production line achieve
approximately a 5% saving in energy use
compared with low-efficiency units. By
employing such motors as the main ones
in the 90 kw/h pelleting machine, it is
possible to save up to 4.5 kw/h in energy
use. By employing such motors as the
main ones in the 200 kw extruder, 10

kw/h of energy are conserved.

Future investments will be concentrating
on high-efficiency motors, greater effici-
encies in driers, low-emission fuel com-
bustion systems, and production line de-
sign work that reduces transport and

energy requirements.

Pinar Su

The following factors have contributed
significantly to improvements in producti-

on line efficiencies:
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e New investments have been brought on

line.

e Bottlenecks have been corrected in

existing production lines.

e Programmed maintenance is carried

out more effectively and regularly.

e Sales and thus production activities are
managed more dynamically and effecti-
vely so as to reduce discrepancies betwe-

en plans and performance.

Consolidated production line efficiencies in
all plants were improved 72.96% in 2007,
78.34% in 2008, and 81.1% in 2009.
These improvements are now making it
possible to produce more goods while

using less energy per production unit.

3.3. Efforts to reduce
the environmental impact of

products and services

Pinar Et ve Pinar Siit

Our products cause no harm whatsoever
to the environment. Ongoing efforts are
made to minimize the environmental im-
pact resulting from raw materials and

from manufacturing activities.

100% of the hazardous waste resulting

from our operations and maintenance ac-
tivities is collected in a temporary holding
area within the confines of facilities that
fully complies with the requirements of
laws and regulations. Such waste is car-
ried away by means of the vehicles of li-
censed firms for disposal or recycling by

licensed firms as appropriate.

In the same way, both organic waste from
production activities and domestic waste
are collected in a temporary holding area
within the confines of facilities that fully
complies with the requirements of laws
and regulations. It is then disposed of at
location which have been designated by
local authorities and which are licensed by

the Ministry of Environment and Forestry.

All waste water generated by plants is
sent to waste water treatment facilities
where it is treated by means of appropri-
ate methods and discharged into the re-
ceiving environment in compliance with
legally recognized discharge standards.
Some of the treated water is currently be-
ing recycled and used to irrigate about
20% of plant greenspaces. Efforts are
being made to increase this percentage

every year.



Dyo Boya

DYO Boya was the first paint manufacturer
in Turkey to set up its own industrial waste
treatment facility (1984). Since then the
company has continued to make effective
and productive use of its waste treatment

knowledge and experience.

All of the chemicals employed in all of our
production processes are approved for use
within the European Union. The company
keeps a close watch on EU REACH (Regis-
tration, Evaluation, Authorisation and
Restriction of Chemicals) directives and
regulations to be sure that it remains in

compliance with the requirements of law.

R&D and production activities are current-
ly being undertaken in order to move away
from solvent-based to water-based sys-
tems wherever possible. Particular atten-
tion is being given to R&D efforts to reduce
the amounts of volatile organic compounds

(VOC) used in company-made paints.

Dedusters have been connected to all fil-
ters, which has reduced production

process dust emissions.

Bornova M.M.

The investment that Bornova MM plans to

undertake in the Manisa Industrial Estate
was planned from the outset so as not to
have any effect on its surroundings, with
the result that it has been certified as not
requiring an environmental impact study
or report. As a result of an investment that
was undertaken, pellet (granulated) pig-
ments rather than powdered pigments
are used in the manufacture of black
newsprint inks. This has reduced both

emission and immission values.

Viking

The amounts and percentages of recy-
cled cellulose used in paper production

broken down by year are shown below.

Recycled paper
Year % Tons
2007 45 18,000
2008 28 9,800
2009 27 10,300

Every single ton of recycled paper corre-
sponds to the pure cellulose obtainable
from 16 average-size pine trees. Since
the company’s waste paper processing

plant went into operation, approximately
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138,000 tons of paper have been
secured from recycling. That corresponds

to about 2,208,000 trees.

The company has not been the target of
any fines on account of any non-compli-
ance with environmental laws and regula-
tions. No significant events involving the
discharge of hazardous wastes have

been reported.

Water consumption

Year Performance
(m3/ton paper produced)

2007 26.0

2008 24.3

2009 22.0

Viking holds a tree-planting festival every
year to cultivate a sense of environmental
awareness among its employees and their
families. A particular effort is made to foster

environmental awareness among children.

3.4. Shipping

Pinar Su

Beginning in 2008, a number of improve-

ments were introduced in order to make
the company’s shipping management

more effective.

e A web-based system was developed
that makes it possible for shipping mana-
gement to be perceived as a fully-integ-
rated whole and has been in regular use
since 2008. This system maximizes the
efficiency and productivity of vehicle dep-

loyment.

e Scales have been installed at factories
in order to ensure that vehicles are loa-
ded to their maximum allowed carrying

capacity.

e Transport distances have been reduced
by concentrating sales wherever possible

in areas close to factory locations.

In 2007 the average distance traveled by
a ton of product was 24.61 kms. In 2008
this was reduced 4.43% to 23.52
kms/ton.
467,000 kms less was traveled in 2008

Putting this another way,

than in 2007 and this corresponds to a sa-

ving of about 164,000 liters of diesel fuel.

This process has continued. The average
23.52 kms traveled by a ton of product in
2008 was further reduced 6.55% to

21.98 kms/ton in 2009. Putting this anot-
her way, 667,000 kms less was traveled
in 2009 than in 2008 and this corres-
ponds to a saving of about 233,000 liters

of diesel fuel.

Looking at the combined results from
these two years, 397,000 liters less of fu-
el was burned and this performance had
the effect of releasing correspondingly fe-

Wer emissions into the environment.

Icinde
yasam var.
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Double-decker vehicles are used in trans-
port and distribution. By allowing two dif-
ferent types of cargo to be carried on a
single vehicle, this has had the both eco-
nomically and environmentally-friendly
result of reducing logistics costs by 25%.
Another environment-friendly change
involved a 12% reduction in the number
of vehicles in the Pinar fleet with no cut-
backs in total hauling tonnage. Online,
real-time control of cold-chain vehicle
temperatures also maximizes product
transport quality while reducing spoilage.
Software that maximizes the routing effi-
ciency of vehicles that must make the
rounds of dozens of locations every day
has become an integral part of the com-
pany’s logistics system. Such routing pro-
tects the environment by using less fuel
while also improving productivity. The use
of rail freight to transport non-perishables
to eastern and southeastern territories
also contributes towards protecting the

environment.
3.5. Greenhouse gas emissions

Pinar Et

Freon has been phased out of all package

refrigeration systems at the company and
replaced with ozone layer friendly refrig-

erants instead.

Efforts are being made to reduce fossil
fuel use wherever possible. This involves
either eliminating fossil fuels entirely or
else replacing high-carbon fuels with

lower-carbon ones.

Improvements made in plant facilities
made it possible to achieve a year-on-
year reduction of 8% (on a production-
volume basis) in the amount of natural

gas used in 2009.

In the case of greenhouse gas emissions
resulting from waste treatment plant
sludge, household waste, and organic
waste, efforts are made to reduce such
emissions at the source. These efforts are
being supported by the procurement and

installation of appropriate equipment.

Pinar Su: Preform discard reduction

Efforts are being made to reduce raw
material use. Changes have been made
in bottle designs to increase container
durability even while lowering the amount
of PET raw materials being used on the

order of 5 to 10%. Particular attention is
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being given to products in 0.5 to 3.5 liter
and 8 liter containers. Existing 3.25 liter
containers are to be replaced with a 3
liter alternative as another way to achieve
the goal of reducing the raw materials
needed for container manufacturing.
Design work is currently in progress on
new containers that will be more durable
but even lighter in weight. These are
expected to start coming on stream in
2010. One other goal of these activities is
to reduce the current 1.26% preform dis-

card rate t0 1%

3.6. Environmental awareness

activities

Pinar Su

Pinar Su provides support for media infor-
mation campaigns aimed at increasing
public awareness about global warming.
The company’s 19-liter containers are
accompanied by a consumer-information
brochure pointing out the things that they
can do personally to help stop global
warming. A special magazine Su Pinarim
was prepared for release to coincide with
World Environment Day (June 5th) and
World Day for Water (March 22nd). In

addition to such media-directed efforts,

the company also makes use of its
WWW.pinarsu.com.tr corporate website to
increase environmental awareness. Pinar
Su took part in the 5th World Water
Forum along with other members of the
Packaged Water Manufacturers Associa-
tion and shared its own views on the mat-
ter of water conservation with the rest of

the world.

In 2008 a project aimed at school chil-
dren was carried out in which sets of pro-
motional materials were distributed free
of charge to schools. The packages con-
tained entertaining pictures and posters
and book covers with tips about what can

be done to help combat global warming.
3.7. Packaging waste

Yagar Group company Pinar Su is a
founding member of the Environmental
Protection and Packaging Waste Recov-
ery and Recycling Foundation (CEVKO).
Group companies have delegated their
responsibilities pertaining to packaging
waste recovery and recycling to this
organization, which is recognized by the
Ministry of Environment and Forestry as
an authorized agency for such activities.

CEVKO is authorized to sport the “Green

Dot” logo.

Group companies work with firms
licensed by the ministry to collect and
recycle all packaging waste materials.
According to our waste management
plan, which has been drawn up on the
basis of contractual agreements and sub-
mitted to the ministry, public education
activities aimed at both individuals and
municipalities are also carried out by
GEVKO. These activities address such
issues as at-source waste sorting and

segregation, recovery, and recycling.

Product packaging is designed and exe-
cuted with the issues of reusability and
recycibility in mind. From the initial con-
cept stage to final production and post-
use, attention is given to ways in which to
minimize waste and to create packaging
materials that will cause as little harm to

the environment as possible.

The chart below shows packaging mate-
rials supplied to and recovered from the

market over the years broken down by

type.
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Pinar Su Dyo Boya Fabrikalari ve Bornova M.M.
36% of the packaging materials supplied
2008 2009 ° O1 e Packaging PP
to the market along with these compa-
kgs Delivered Recovered Delivered Recovered .
nies’ products are recovered.
PET 4,484,455 1.569.559 4.316.242 1.553.847
Viking
PE 1.088.814 381.090 989.981 356.393
0 . . .
Cardboard  560.409 196143 | 1.218.307 | 438.623 36% of the packaging materials supplied
to the market along with this company’s
Glass 337.022 117.960 505.220 181.879 , .
products were recovered in 2009. Viking
35% 36% plans to increase this percentage to 37%
in2010, 38% in 2011, and 40% in 2012,
Camli Yem
The polystyrene boxes that are used as
£ the main constituent of the company’s
¥ packaging are collected and recycled
under its agreement with CEVKO.
- Pinar Et ve Pinar Siit
Recycled (%)
Packaging type 2007 2008 2009
Paper & cardboard 35 35 36
Plastic 35 35 36
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4. Combating Corruption a

Yasar Group companies support the “Unit-
ed Nations Declaration against Corruption
and Bribery in International Commercial

Transactions”.

The employees of all Yagar Group compa-
nies pledge to act in accordance with the
requirements of Yasar Group Rules of Busi-

ness Ethics Handbook.

This handbook provides detailed informa-
tion about the rules of business ethics that
must be obeyed in Yasar Group compa-
nies, the responsibilities that Yagar Group
company employees have with respect to
such matters, and the action that must be
taken in the event of infractions and viola-
tions of business ethics rules. All employ-
ges may report any actions or incidents
involving business ethics rule violations to
the Yasar Holding Ethics Committee by E-
mail, telephone, or letter and are also
encouraged to submit any rule-related
opinions and suggestions that they may

have about revisions.

Copies of Yasar Group Rules of Business
Ethics Handbook were distributed to
employees by Yasar Holding in September
2009, at which time employees were

required to submit signed statements that

nd Bribery

they would comply with the contents.

To the extent of its capacity, the Yasar
Group keeps track of and supports the
government’s “Strategy for Increasing
Transparency and Strengthening the
Struggle against Corruption” and activities

related to it.
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